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Three Pillars of Insights Hours

Hosted last Thursday of
every month by
ThoughtSpot’s GTM team

Product How-to Community

Register for one or all
sessions

Spotlight ThoughtSpot thread

Ask your questions using
Q&A for the Community
thread discussions
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What you’ll see today:

What's latest and greatest with 26.6.0 cl version
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General questions,
comments

Request 1:1 Demo

Chat  Messages

Docs Q&A

Additional
resources

Smitha
Hiall,

Having issues?
Send us a direct message

Welcome to Goldcast

Turn on/off closed captions by
clicking on CC button

LRGN > |
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Product SpotLight « #°. _ €&

26.6.0.cl M 3‘

Jack Rayner
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Feature Demonstration Map

For the Business User & Analyst For the Data Engineer

Updated KPI Charts Login Activity Tracking
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Spotter Memory (Learn from
conversation/Liveboards)

Anant Agarwal
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Aggregate-aware Model

Switching

Calvin John
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What 1s Aggregate-aware Switching?

Definition

It is a mechanism in which queries are automatically routed to pre-aggregated summary tables
instead of detailed fact tables, based on query requirements. The underlying semantic layer
handles this transparently for the user.

The Goal

Implement transparent query optimisation through Search Data, switching from user-accessible
detailed models to associated aggregate models.

Key Objective:
Provide a mechanism for clients to manage and reduce their cloud spend whilst maintaining or improving query
latency.
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Why now?

Excessive Cloud Cost

Detailed queries against massive base models scan
millions of rows, driving up warehouse costs
unnecessarily.

Slow Query Performance

Liveboards and scheduled reports re-scan large,
detailed models every run — causing user wait times.

Manual Analyst Burden

No system-wide mechanism to connect pre-aggregated
tables to the main model; analysts must manage parallel
reports manually.

Leveraging Analyst Studio

Analyst Studio size limits prevent storing detailed data,
and there is currently no seamless switch between
aggregate and detailed datasets.
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Setup & Technical Capabilities

Setup Process Key Features Query Switching Logic

Create Detailed Model

Identify expensive aggregate
queries

Create Aggregate Models
a) Underlying Database
b)  Analyst Studio

Associate the aggregate model to
the primary model

Switching based on Token Names.

Multiple Aggregates per primary
Model.

Based on Data Buckets (Year,
Quarter, Month, etc).

Support for Different
Connections.

Independent Models for testing

& verification.

Supported Behaviors:

° Ordered model definition

° Token-based matching

° Formula-defined measures
Limitations:

° Does not support measure columns



Demo

Data workspace

Data objects

Connections
Analyst Studio
utities

Syne

Spotter coaching

Search on this model Edit model

Share
Make a copy

Disable Answer Search

INDEX PRIORITY
Disable Spotter

Generate Al Synonyms Al synonyms
T Delete Al Synonyms
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1
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MODEL
Semantic Model
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Reference questions

Business terms
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Search on this model

SYnONYMS
Clickto edit
Click to edit
Click to edit
Clickto edit
Click to edit
Click to edit
Click to edit
Click to edit
Clickto edit
Click to edit
Click to edit

Click to edit

Edit model

Ne

Ne

Ne

Ne

Ne

ve

Ne

N




Events & Activities
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Introducing
SpotMap

Official ThoughtSpot Product
Roadmap Webinar

First Thursday of each month

www . thoughtspot.com
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WEBINAR

SpotMap:

The Official ThoughtSpot

Roadmap Webinar

Thurs une 4th

8am PT | 4pm BST | 11am ET

15 building the futur
uestions and get an:

training, adoption, and

Agenda:

(¥) Analyst Studio

Speakers

Aman Bhattay
Leader, Enterprise & Digital

cs

2 ThoughtSpot

Anjali Kum:
VP of Product M:

houghtspot
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On-demand

5 Ways to Drive ROI
with Agentic 5 Ways to Drive ROI wi

Agentic Analytics

n
An a I y l I c s Expert analysis and real use cases

VIEW NOW

Industry analyst John Santaferraro Shal’eS h|S research on Why tradltlonal BI What does 10x analyst productivity and 80% user self-service actually look like? SPEAKERS

. . 0 . . In this session, independent analyst John Santaferraro cuts through the Al hype to John Santaferraro

IS fa”lng ShOI’t and hOW AI agentS are beCOm | ng enterpl’lse |eaderS' Stl’ategIC reveal how top enterpris! e already driving measurable ROI with agentic analytics. % s el
thought partners What you'll walk away with: ‘ ¢

* The 5 ROI Drivers: Where agentic analytics actually generates returns

* The "BS" Detector: The 3 strict criteria separating real value from vendor noise

* The Proof: Real-world customer case studies, not hopeful hypotheticals
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https://www.thoughtspot.com/webinar-5-ways-to-drive-roi-with-agentic-analytics?utm_source=goldcast&utm_medium=webinar&utm_term=during_webinar&utm_content=gc_resource&utm_campaign=wb_cih_may26

In Person & On-demand

Agentic Analytics
Plavybook LDN

A data and Al event brought to you by ThoughtSpot

The event is intended to share all our learnings over the past year in this rapidly
changing world of Al Analytics, proof points from the success of our customers such

as Thrive, Superdrug and Zencargo as well as takeaways you can use to build your
playbook for success.

View-now link

www . thoughtspot.com
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Embed Al Agents
Without Rebuilding
Your Stack

Real tactics from product teams
who've made the shift

clerri
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https://thoughtspot.registration.goldcast.io/events/4aae0be8-06e9-40e7-9539-7efa3e3c981d?utm_so[%E2%80%A6]l&utm_campaign=ev_agenticanalytics_playbook_emea26?referrer_page=6479ff27-ed04-4a57-848f-179c29b26775
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Join the @ ThoughtSpot communzty

Ask Questions, Find Answers.

Ask questions, find solutions, share expertise, and
collaborate with other users worldwide.

Access Product Knowledge, News, and Updates

Uncover content to get the most value from ThoughtSpot,
including 300+ knowledge articles, resources, monthly
newsletters, upcoming events, and product updates.

Join the Career Hub

Network with other users worldwide to learn from one
another and share your experiences.

Share Product Ideas

Browse, vote, submit and discuss product ideas, feature
requests, or enhancements with your peers and the
ThoughtSpot team.

Visit the Community: community.thoughtspot.com

www . thoughtspot.com

@ ThoughtSpot coumunzry

Discuss  Leam  Connect  Support

Be the force behind the
future of analytics & AL

Ask questions, discover insights, and connect
with the community of ThoughtSpot users

shaping the future of data.
\‘) @
IS

Find answers and resources
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http://community.thoughtspot.com

Subscribe to the What’s New group

Never miss important updates

Group Details
* + Join Group

v Group Details

Join our “What’s New” group and subscribe to email

updates, so you never miss release announcements, Bl s New
product updates, or other important information as it
becomes available. : : Group Details
¢ :ﬁm v Group Details
We promise we won't spam you @ 4

Manage Notifications | Delete Group  Manage Members

How to subscribe:

Post Question Poll Announcement
1) Visit
2)  Click “Join Group” S——
3) Select email notification preferences in the drop e
down menu (we strongly recommend “Every Post” s . g, oo
but daily/weekly digests are available). o seeii Aot - O
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https://community.thoughtspot.com/s/news-and-announcements
https://community.thoughtspot.com/s/news-and-announcements

We want to hear
from vyou!
Share your feedback

on Gartner Peer
Insights

GZZ?TLQQN& Leave a review )

www . thoughtspot.com
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Thank you
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How It Works — Query Switching Mechanism

User Query

Search Data, Liveboard,
Spotter, Embedded Analytics,
Mobile, Schedule

Token-Based Matching

Token Matching

Column & measure name
matching vs. aggregate
model(s)

Ordered Evaluation Model Switch Result Returned

Models assessed in priority Transparent substitution — Faster, cheaper query with
order (TML definition) aggregate model used silently identical UX

Formula Measure Support

Switch logic matches column & measure names between primary and Correctly handles measures defined as Formulas in the Model during

aggregate models.

Data Bucketing

substitution.

Security Preserved

Aggregates at Monthly grain satisfy TOTAL, YEARLY, or QUARTERLY queries Row Level Security and Column Security Rules applied independently to

automatically.

each model.



