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Three pillars of Insights Hours

Hosted last Thursday of
every month by
ThoughtSpot’s GTM team

Register for one or all
sessions

Ask your questions using
Q&A for the Community
thread discussions
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Introductions

Hello from speakers and what we’ll cover today

10.9 cl release updates
Mani Uppala

Send to and sync data with other applications
Mani Uppala

Wrap up & next steps

Eliza Dee
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NEW

10.9 cl release highlights
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Microsoft Powerpoint ‘Plugin’
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ThoughtSpot X

Insert visualizations

Browse and select visualizations from existing
Liveboards or Answers.

Browse Thou

Update your visualizations

Update all slides or the current slide.

@ Allslides () Current slide

Update

Totlsaes by e type.

ThoughtSpot X
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insert
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Total sles by em type.

Total sales by product

https://appsource.microsoft.com/en-us/product/office/wa200008479?tab=overview



https://appsource.microsoft.com/en-us/product/office/wa200008479?tab=overview

Al highlights in scheduled emails

Create schedule

Set up schedule

Select attachment type

Email Body

Add recipients

Views

Select attachment type

PDF v Show advanced PDF settings

Use custom URL in email link

Email Body
Add comment (optional)

Al Highlights in Email X

Ex. ‘Confidential. Do not share.
Al Highlights for the first five KPIs from the first
selected tab will be added to the email body.

Add Al Highlights for your top KPIs in the email body @

Add recipients

Enter a user name, email or group name

o aaghran.ghosh X

Cancel

Hey aaghran,

We have attached your scheduled update of the Test AG Liveboard.

Description: Test Aaghran.

Al Highlights on your top KPIs

Monthly Sales:
304.68M (57.44%)
For November 2024, top contributors for the change in the KPI:

Make

Body

Monthly Sales increased by 57.44%, driven largely by Chevrolet
and Nissan, both experiencing increases around 57%. BMW,
Ford, and Toyota also contributed with significant rises of
53.5%, 51.8%, and 50.1%, respectively. This highlights strong
performance across multiple makes.

Monthly Sales increased by 57.44%, with Sedans contributing
significantly to this growth, showing a 56.23% rise in sales.
This indicates a strong performance in the Sedan category,
likely driving sales momentum upward.

Monthly Units Sold:
22.37K (58.51%)
For November 2024, top contributors for the change in the KPI:

Make

Trim

Body

The Monthly Units Sold rose by approximately 58.5%. Key
contributors to this increase are Chevrolet, with a rise of 58.9%,
Ford at 55.2%, and Nissan at 54.2%. Toyota and Dodge also
showed significant growth, contributing to the overall increase.

Monthly units sold experienced a notable rise of 58.51%. This
was chiefly driven by strong sales in trims like Limited, which
surged 82.93%, and LX, which increased by 75.65%. Other trims
like S, LS, and 2.5 S also saw significant growth, contributing to
the overall uptick in sales.

The monthly units sold increased by 58.51%. A key driver of
this increase was the sales of Sedans, which rose by 58.73%.




Last value / First value functions in PERIOD (enhancement)

This is an augmentation to the existing Last / First value functions that are used to aggregate Semi additive
measures (measures which are dependent on time periods)

Typical use of these Lastvalue / firstvalue is in use cases such as Calculating Balances, Inventory where it
doesn’t make sense to Aggregate all the values in a specified period, like month end balance / Inventory etc

The main diff in this version is it will Return the value ‘if’ the value is from the last/ffirst value in the period. If it is not
then null is returned rather than the actual balance.

Original fx - 1ast_value (sum(balance), query groups (), {transaction date})

Alt fx - last value_in period(sum(balance), query groups (), {transaction
date}, {optional field for date partition})

Doc link - https://docs.thoughtspot.com/cloud/10.10.0.cl/semi-additive-measures-period



https://docs.thoughtspot.com/cloud/10.10.0.cl/semi-additive-measures-period

Thoughtspot Sync & Plugins



Close the loop from data
to insight to action

Automate your customer data workflows
faster than ever.
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How to

Send to and sync data with
Business applications
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-II='|: ThoughtSpot Community Discuss Engage Explore Learn Join today Q

SpotGuide

Welcome to SpotGuide!

SpotGuide is your go-to hub for best practices, expert insights, and practical
recommendations curated by ThoughtSpot's professional services and customer
success teams. Here, you'll find everything you need to implement ThoughtSpot
effectively, drive adoption, and maximize the value of your investment. Dive into the
wealth of resources and strategies to help you confidently achieve your business
goals.

Onboarding & Implementing ThoughtSpot
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Defining a Use Case Access Controls and Security Data Security Field Guide
Learn how to document the business context, Establish a strong security model to ensure Learn about security controls, user frameworks,
challenges, success criteria, and the business effortless user access to necessary information, and best practices for data security, including

user questions to be answered. while also preventing unauthorized access and scenarios, use cases, examples, and illustrations

protecting security. of data security governance.
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ThoughtSpot. University

( elLeaming Instructor-led Certification

Resources |

Welcome to ThoughtSpot
University

Learn anytime, anywhere. ThoughtSpot University is your central hub for all
things training. Take on-demand, self-paced eLearning or register for
instructor-led training classes and certifications.

( Get started

Self-paced eLearning Instructor-led Training

Our self-paced learning paths help Attend virtual and in-person
guide and prioritize your instructor-led classes run by the
ThoughtSpot learning experience. best instructors in the business.

Explore learning paths 2> Find a class 2

Certification

Demonstrate your knowledge of
ThoughtSpot through our self-
serve certification platform.

Get certified >

[ Q Sign In
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July

- e =1 FEATURED SPEAKERS
— I, ThoughtSpot ‘ snowflake
=~ interworks T, ThoughtSpot. .
Hands-on workshop: "_ Agentlc
2 Eat embedding 2 .
F%gt\l/otltut@TT|zmgI /t_\galﬁtms : analytics for Analytlcs
with the 1 hougntspo \ breakfast With =
Agentic Analytics Platform : Snowflake Summlt
ON DEMAND!
T TN July 8, 8:30 AM-12:00 PM BST Marcel Schrauder | Marc Ruebertus
\ REGISTER 2ittal ) WeWork, DircksenstraBe 3, Berlin m“;"'s‘:g”“‘“ f::gz;:;‘:if)’:ﬂ:;ij;'“”
Interworks webinar: Revolutionizing Analytics Eat Embedding Analytics for Breakfast with Agentic Analytics Summit On Demand
with the ThoughtSpot Agentic Analytics Platf... Snowflake - DACH Jul 9, 2025 at 10:00 AM EEST
Jul 1, 2025 at 12:00 PM EEST Jul 8, 2025 at 11:31 AM EEST On Demand Campaign - Virtual
Virtual Event (webinar) WeWork, DircksenstraBe 3, Berlin, 10179 All the highlights of the day, including content, speaker
Join us for an exclusive webinar to explore how Join us to discover how leading companies are using sessions, demos, and interviews with custo...
ThoughtSpot’s Agentic Analytics Platform is redefini... natural language and agentic analytics to delive...
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See you next month!

July 31st
INSIGHTS HOUR 2025




