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The Embedded Analytics market is growing rapidly

$102.2
Billion

$36.9

Billion CAGR
14.65%
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Data is the new UX
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Retention is the silent killer

Global App Growth in The App Store User Retention
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Building self-service, interactive analytics into apps is really hard

Ease of use

o Flexibility

Differentiation

Personalization
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Increase app engagement with embedded Live Analytics on a developer-friendly platform

ThoughtSpot Everywhere

$80,876,88

$72,627

n3 .

8735 .

$28,3381.35

Q

Increase user engagement with interactive UX

Get to market faster while saving on costs to build
and maintain

Monetize data and analytics for new revenue streams

Connect to your favorite business apps with custom
actions

Build at any stage - from Series A to the Public
Enterprise



What makes ThoughtSpot Everywhere different?

Live Analytics Custom Actions Dev Experience

-
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Email Customers

Embedded Search and interactive Accelerate time to action with Get the ultimate developer
Liveboards gives users a new way custom actions and workflows experience to rapidly build and
to engage with data embed Live Analytics



Live Analytics

Enable users to ask any question of their data, anytime, anywhere

& ACE MARKETING
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1l Campaign Performance
B3 Campaign Conversions
Q Conversions Map
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Average Cost Per Acquisition by Campaign Name

2L s1827 41736
LTS
IlEnEss

Weekly Conversions by Channel

$50
s5 $24.12
$0

400
300 2=8-9—2=S" 09, S —e—elg

Conversions Total Sales

33.9K $6.63M
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Ask any question with Search
Search to find and create granular insights in seconds

Drill anywhere with Liveboards

Highly flexible user interface allows users to answer
“the next question” without predefined drill paths

Average retention rate of
ThoughtSpot Everywhere

83%




Custom Actions

Take action on your analytical insights with custom actions

Sample custom actions

=0, Create alerts

|I' Trigger campaigns

>o<@ Write back to database

o Talk to parent application



Developer Experience

A developer-friendly platform for getting to market faster

—  Visualization API
—  Search API
—  Actions API

—  Developer Playground




ThoughtSpot Modeling Language (TML)
Delivering transparency, flexibility, and scale to your data apps

, Modeling flexibility via TML or the Ul

WORKSHEET

Inventory Planning EREE v Enable a developer-friendly IDE for programmatic
e updates or on the fly adjustments with an in-browser
scripting editor and global find/replace

Export TML

Columns  Joins  Datasamples  Dependents

BN

COLUMN NAME DESCRIPTION DATATYPE COLUMN TYPE SYNONYMS

Update from TML

e v/ Script Liveboards, Charts, Worksheets, Views and
Tables using TML

TML Editor
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x YES @

VES. . . .
- s v Move from idea to production quickly and reduce use

rane: _r_coumes ' =D case development time

: DIM_IVM_COVID_LOCATIONS
name: DIM_IVM_DATE_REF i YES @
name: DIM_IVM_LOCATIONS

: DIM_IVM_LOCATIONS_REF i 5D

rane: FACTIWCOVID . — v Reuse, share, and collaborate on models & metadata

name: FACT_IVM_FORECAST_1
name: FACT_IVM_FORECAST_2

— name: FACT_IVM_FORECAST_3
— name: FACT_IVM_SALES

— name: KFF_US_STATE_MITIGATIONS

joins: /

e Automate tedious tasks with SpotApps - fully
deseinetion: WL LA HER scriptable app templates

type: INNER
_one_to_one: false

- name: dim_ivm_locations-dim_ivm_locations_ref-locationrefid
source: DIM_IVM_LOCATIONS
destination: DIM_IVM_LOCATIONS_REF
type: INNER
is_one_to_one: false

- name: DIM_IVM_LOCATIONS_REF-KFF_US_STATE_MITIGATIONS-STATE
source: DIM_IVM_LOCATIONS_REF
destination: KFF_US_STATE_MITIGATIONS




Customer Success

Grow your business by monetizing your data

HEALTH MARKET RESEARCH

20%

Projected revenue increase
in first year on ThoughtSpot
Everywhere

g

16

Number of enterprise customers
not satisfied with static reporting
in Oracle saved from churning
with ThoughtSpot Everywhere
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10X

Increase in customers
running Xactware pilots
month over month



Time to value

Power rapid development with a low-code environment

mastercard @

Built in 1 day with TSE what Deployed 18 months ahead of
took 2 years internally schedule with TSE

10,000+ merchants now get Monetizing their Trading
visibility into payment trends Analytics platform

@!!!lll

Faster time to market & reduction in developer time



Use cases

Embedded Live Analytics for every company and every use case

Analytics for

0 decisionwerks L.
fundraising

Q‘; -B-D Analytics for

medication tracking

Analytics for
telecommunications account billing

Analytics for

CARBON . —
cutting carbon emissions

Analytics for

)
Yo SKUPOS convenience retail

Analytics for
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har‘l“l the service industry

cloud academy
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Analytics for
employee training

Analytics for
vaccine manufacturing

Analytics for
sports business management

Analytics for
Snowflake consumption

Analytics for
marketing intelligence

Analytics for
importers



Make the transition from Data Provider to SaaS Destination
Whether you’re a small startup or a major public enterprise

mastercard.
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ThoughtSpot Everywhere and developer experience

Q1 CY ‘22 Q2 CY ‘22
(Jan - Mar) (Apr-Jun)

@

H2 2022

7

o New REST API Playground °

e Liveboard v2 adoption

Deploy

e Set explicit visible actions e Interactivity: Custom Actions to navigate within .
the app, open links in new tabs
e Assign Custom Actions to groups .
e Events for all menu actions
. e Update Filter Event for better interactions .
Customize between embedded and external filters

e Increased parity with actions available in the .
native ThoughtSpot app

e Send data to Slack, Salesforce, Google Sheets °

e Scheduled send of data via ThoughtSpot Sync
Enable giSpet Sy

The information provided in this slide is subject to Thoughtspot's Safe Harbor statement

O

Custom actions / dev tools per organization

Style customization framework via CSS
Custom styling per organization

Brand customization framework (banners, error
messages, domains, emails, onboarding)

Click event on chart action

Continuing to expand our API footprint

o KPI Monitoring API

©ThoughtSpot, Inc. All Rights Reserved. Confidential



Experience ThoughtSpot Everywhere yourself

wn oeveLoe ? e

Select eature to embed Shop | Buyer Portal
Search ks

® select data source Select saved search i

S Retail- Apparel QU Sales by Product Type this year ~

Real - Apparc! v

User axperionse customizatons |
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»
.
B
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Total Sales by Product Type Create Segment

™ Collapse data panel

Fide cata panel ¥ Date >=12/31/2020 <12/31/2021 2
Show underying deta

«

Hide chart ortable

1 Modity avaiiablo actions Eg Download

w

Sendto SeckWel

w

Sendo Hubspot

Tota Sales

disabledActions: ['save'l,
disabledActionReason: "See admin",
hiddenActions: [],

ProductType

dataSources

Get a free 30-day trial

thoughtspot.com/trial
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DRCANSIGHT D

Dashboard Individual Results Group Results Assessment Insights Batch Download Quick Links Scale Score Ranges

Content Area Category Grade Map

District School Teacher Student Group
MATH Overall Content 6

Report
BEACON SAMPLE DISTRICT BEACON SAMPLE SITE ONE Leavitt, Linda TCH-FOUR StdGrp - *005* up [2020-2021]

Group Performance

Scale Score Ranges

Date Tested >= 01/01/2019 ~ Session Name 6th - math adaptive, 6th ... ~ Scale Score >0 ~ Tested Grade (Select) ~ 220 - 454

606 - 860

Y  Assessment (Select) ~

Scale Score: Mathematics - Grade 6

700

600

Scale Score

400

300

ANDERSON, Allman, BROOKES, BURRIS, CHURCHILL, FLYNN, FORD, HARRELL, LARSEN, RATLIFF, Ryder, SALAS, SANTOS, Travis, Aran WHITNEY, Whiteley,
CALUM Brax CALVIN Tolga GREGORY MALACHI Dolcie Mihai DANIELA AMANI Isma Sumayyah LUCILLE Nylah Roosevelt
Student Name

@& 2020-20211-Fall. 6th - Math Fixed @ 2020-2021 2-Winter. 6th - Math Adaptive

Contact Us Terms of Use Privacy Policy Browser Requirements

© DRC Insight 2022



DRCANSIGHT

Dashboard

Individual Results

Report

Group Results

District

Group Performance BEACON SAMPLE DISTRICT

31 rows total

Score Change: Mathematics - Grade 6

ANDERSON, CALUM, 10/09/2020
Allman, Brax, 10/09/2020
Allman, Brax, 12/11/2020
BROOKES, CALVIN, 10/09/2020
BROOKES, CALVIN, 12/04/2020
BURRIS, Tolga, 10/09/2020
BURRIS, Tolga, 12/04/2020
CHURCHILL, GREGORY, 10/09/2020
CHURCHILL, GREGORY, 12/04/2020
FLYNN, MALACHI, 10/09/2020
FLYNN, MALACH]I, 12/03/2020
FORD, Dolcie, 09/24/2020
FORD, Dolcie, 12/04/2020
HARRELL, Mihai, 10/09/2020
HARRELL, Mihai, 12/14/2020
LARSEN, DANIELA, 10/09/2020
LARSEN, DANIELA, 12/04/2020
RATLIFF, AMANI, 10/09/2020
RATLIFF, AMANI, 12/07/2020
Ryder, Isma, 09/25/2020

Ryder, Isma, 12/04/2020

SALAS, Sumayyah, 10/01/2020
SALAS, Sumayyah, 12/16/2020
SANTOS, LUCILLE, 10/09/2020
SANTOS, LUCILLE, 12/14/2020
Travis, Aran, 10/09/2020

Travis, Aran, 12/03/2020
WHITNEY, Nylah, 10/09/2020
WHITNEY, Nylah, 12/04/2020
Whiteley, Roosevelt, 09/25/2020
Whiteley, Roosevelt, 12/14/2020

-100

97

Student Name & Date Tested ~ = =

-90

© DRC Insight 2022
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DRCBEACON ~ INTERACTIVE REPORTS ~

Assessment Insights

School

Batch Download

Quick Links

Teacher

AR Antivin

-50

-30

Scale Score Ranges

Student Group

BEACON SAMPLE SITE ONE  Leavitt, Linda TCH-FOUR StdGrp - *005* up [2020-2021]

ent

MATH

Category Grade Map
Overall Content 6

0
0
-19 o
0 42
Score Change:
57
Student Name, Date
Tested:
HARRELL, Mihai,
12/14/2020 = 157
Assessment, Session
Name:
© 2020-20212-
Winter, 6th - Math
Adaptive
0 42
0
0
-15 o
-20 -10 0 10 20 30 40 50 60 70 80

Score Change ~

® 2020-20211-Fall, 6th - Math Fixed @ 2020-20212-Winter, 6th - Math Adaptive

Contact Us

Terms of Use

Privacy Policy Browser Requirements
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DRCANSIGHT

Dashboard Individual Results Group Results Assessment Insights Batch Download Quick Links Scale Score Ranges

Report District School Teacher Student Group Student ContentArea  Grade Map

Student Dashboard BEACON SAMPLE DISTRICT BEACON SAMPLE SITE ONE BCON, TCH-FOUR TCH-FOUR StdGrp - *004* up [2020-2021] IRSTUD, STACY Mathematics 5

Measurement and Data Scale Score J- Number and Quantity Scale Score

Test Date: 9/11/2020 512 Test Date: 9/1/2020 419

Geometry Scale Score

Test Date: 9/11/2020 457

Algebra Scale Score

Test Date: 9/1/2020 419
Reporting Category: Mathematics

02-Number and Quantity, 09/01/2020
446

t 03-Algebra, 09/01/2020
g 442
2
2
8
]
2 512
@
B 04-Measurement and Data, 09/11/2020
&
435
457
05-Geometry, 09/11/2020
200 250 300 350 400 450 500 550 600 650 700 750 800
Scale Score & Group Mean Scale Score
@® Scale Score @ Group Mean Scale Score
© DRC Insight 2022 Contact Us Terms of Use Privacy Policy Browser Requirements DRC




= irchase Experience Trend

The Satisfaction Score is calculated from the responses to the Satisfaction Question only: Taking everything into consideration, how
would you rate your OVERALL EXPERIENCE purchasing your vehicle from this sales facility?

@ % of Promotors
% of Passives
@ % of Detractors

26%
m—-—_._—_.._———

2020 Q1 2020 Q2 2020 Q3 2020 Q4 2021@1 2021Q2 2021Q3 2021Q4 2022Q1
Showing all 9 data points

Reputation Score

The Subaru Reputation Management Program complements the Owner Loyalty Program (OLP) by enhancing the Purchase and Service
Experience Survey responses with ratings and comments collected from a variety of popular customer review websites.

Net Promotor Score Trend

The Net Promoter Score® is an index used to gauge your customers’ experience and measures their willingness to recommend you as a
retailer. Owners' responses are categorized into three groups: Detractors, Passives, or Promoters. The Net Promoter Score is calculated
by taking the % Promoters minus the % Detractors.

@ YourNPS
@ Zone NPS

2020 Q1 F
S A

20004 —

2021Q4

705 725 735 745 7%
Showing all 9 data points

2022 Q1

3

Key Satisfaction Indicators

The percentiles compared to Zone for the Key Satisfaction Indicators are shown below. Percentiles indicate the percentage of scores
lower than your score. For example, 60th percentile means that 60% of all the retailers in your Zone have a lower score than you.

850 @ Your Reputation
@ Zone Reputation
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2020 Q1 2020 Q2 2020 Q3 202004 202101 202102 20213 2021Q4 202201

Showing all 9 data points
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Service Net Promoter Score

Priority Items Priority Items

5a_2. Tima taken for final delivery of vehicle 20

ccommadation of schedule

a1 Time th

ss took 26. Ease of appointment schedufing

3b. Waiting time to start FIR process 8c. Thoroughness of services performed

Most Common Themes Among Keywords in Comments

Each bubble is a keyword that the comment had. The size of the bubbles relates to how many comments had the term.

How Do | Use This Report?

Retail Net Promoter Score

75

Zone: 27% — Your retadler is lower than th
Region: 23% -

National: 14% — Your retailer is higher than the country. 4

Organizational Returns

Your retailer is lower than the region. ¥

Response Rate

18%

000 60
Q-
*®

@ Neutral @ Negative

Specialist Score

886

Top Reasons for Leaving
45% — Facility
36% — Availability of preferred vehicle

9% — Vehicie price/valua

Reputation QTD

Your rating is 710.

1000

Excellent

800

600

200




