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ThoughtSpot: Self-service analytics for every user
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Safe Harbor Statement

Certain information contained in this presentation is forward-looking in nature. Any
expectations based on these forward-looking statements are subject to risks and
uncertainties and other important factors. These and many other factors could cause
delivery of products, features or enhancements to differ materially from expectations
based on these forward-looking statements. ThoughtSpot does not undertake an
obligation to update its forward-looking statements to reflect future events or
circumstances.



Creation: Search Data



Search Data: Driving data fluency for every user

Q

Try one of these popular searches

1 €

This dataset contains records of sales across all retail stores in the US since 2015 and is updated daily. Each record /
row in the dataset contains details for the sale of a single SKU in a single day. Key measures include Sales and Quantity

Purchased:; key attributes include Product, SKU, ltem Type, Store, City and Region

Search results are saved as answers. Try a search from these popular answers

Weekly sales Sales by products

Weekly sales for all our stores Shows sales for each sku along with it's
name for last year

sales weekly lastyear sales sku product Lastyear

» @ Go Tyl
v Sources

v |- 1]
Search reference B Retail - Appare
» " Popular Al

Getting started

v MEASURE
Essential keywords Keywords by category

#

quantity purchased

# sale

<

ATTRIBUTE

o

city

o

Also see: product

o

region
Power keywords

Top stores

Shows the top stores based on sales
last year

top10 store sales lastyear

Sales

WMeasure
Sales of a product SKU in USD

Synonyms: GMV, Revenue
Popular Answers

Weekly sales

sales  weekly

Sales by product category

sales productcategory Last 30 days

store sales > 1000000 lastyear sort by sales decreasing

Frequent used with
Measure quantity purchased  Aftributes product store  region

Dates date

Get started easily with intuitive
user onboarding features

Ramp up quickly on any dataset
by using the revamped left data
panel

Build your knowledge of search
keywords and syntax with the
in-product search keywords
reference

Note: Some features may have limited support in
ThoughtSpot Software
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Discovery: Search Answers



Product Vision

Search to answer every question for every user

&

User Profiles

@ =
SEARCH

ANSWERS Comments

Pinboards

Help
Content

- 0]

il
A

Automated % Y

Insights

Data Sources

Google-like free-form (“NLP”’) questions with rich
interactive results

“sales” (Metric)

“acme widgets” (Customer Name)

“‘quarterly revenue” (Chart Name)

“attrition analysis” (Topic)

“conference leads gartner” (Liveboard name with filter
‘Gartner’)

“sales by category” (Analytical Question)
“best selling products” (Analytical Question)

“show me the highest selling products with the top
markets for each product” (Analytical Question)



Consumption:
Liveboards & SpotiQ



‘ 1Tl comes here 2.Tie comes here 4.Tie comes here

| 45.2M $30,000 $30,000

5.Title comes here 6. Title comes here. 7.Title comes here 8. Title comes here.

Kolkati
Cochin SpotShop Digital Marketing HQ » QRQ rerezerss B Subscrbe -
ao8sT
PHB
Roto. November Marketing Campaign ~ Sales  Supply Chain  Marketing Operations
Total Sales Weekly Total Sales by Product Type Total Sales by MOnthly Date and Product Type

Sales of all lothing fines.

2.11M

Week of 9 Aug 2021

1 6.34% (2.08M) WoW.

\/\/\/\/

Top 10 Stores by Sales. Total Sales by State
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Liveboards

Tabs

Custom tile sizes

Note tiles

Personalized filter values
Parameters

Brushing & linking

Filters
Custom date picker
Mandatory filters

Charts

Geo-maps enhancements
Bring your own charts (BYOCQ)
KPI charts



Liveboard tabs

LIVEBOARDS ) ? & )

SpotShop Digital Marketing HQ = © R Q Averezers7 N Subscribe e

November Marketing Campaign ~ Sales  Supply Chain Marketing Operations

Total Sales Weekly Total Sales by Product Type Total Sales by MOnthly Date and Product Type
Sales of all clothing lines

Vests

b

Bags $15M @ Bags

nderwear
Underw - Dresses

Swimwear

2.11M

Week of 9 Aug 2021 Sweat.

Dresses

Headwear Headwear

$mM ® Jackets

@ Jeans

/' ® Pants

$500K —— 3 Shirts
—_— Shorts
Skirts.

Shorts vesi:
50 Socks
shins 7 Jeans Jan Mar May Jul Sep

Sweaters
Monthly Date ~ 4 Sweatshi...
for 2021

SOCkS = —

1 6.34% (2.05M) WoW Skirts

Total Sales ~

Jackets

Pants

Top 10 Stores by Sales Total Sales by State

$10M
B

Total Sales ~ ¢




Custom tile sizes

Test Liveboard

This is a test gescription

TPCH Headline Container WS Headline Total Extended Price Total Tax Total Count Total Revenue

20 23K 569 48K 581 11K 20 23K 569 48K 18 OSB

TPCH Chart TPCH Table Container WS Chart
® ® s
Brand1 Categery [ Yotal Tax soow
o L
& ==t}
2 vy migeenn erigramt basgue 8 § — B ovante
3 eail ” Tobrusry
2 f i - migenn rrgeaT) moccaun 0 é [— ﬂ ——— A Janusey
N B N B e = = = 2 e T o
: . ; 7 ) TR : : ‘ — — =
¥ o d b N C [
994 25 92 20.231 2 2 maech
Customer Region Color ® may
pit ’ @ novembes
Container WS Table
Category Color Supplier Nation ::"l:" ity Total Extended Price Total Revenue x

S micuit almond ey february 573 52 4



Note tiles in Liveboards

LIVEBOARDS

SpotShop Digital Marketing HQ =

November Marketing Campaign Sales  Supply Chain Marketing Operations

QRQ Anekeizers7

Clickthrough rate by Daily Date and Campaign

@ Jackets Sale

S
otSho

g . @ Sweatshirts Sale
%:, @ Vests Sale
£ osu I
o =

Marketing Campaign Proposal % L J L L]

This Liveboard lays out our plan for the Sy T TR BN S e e S

next gr.eat SpotShop digital marketing il il = @

campaign for 2021

Total Sales by Product Type Sent, Opens, Clicks by Campaign

N Subscribe

Total Quantity Delivered by Monthly...

75K
»
9
2
]
2 5K
]
o
z
€ /\
S
e 25K
g
I3

Monthly Date ~

Vests Bags am 750K 20K Sent
Underwear Orss Opens
Swimwear @ Clicks
Headwear am
Sweatshi 500K
» g o]
Sweat € oM 3 ok F
SoCks —— — 3 < ‘
Skirts Jackets 250K




Personalized Liveboards (saved filter values)

Search data

LIVEBOARDS

Test Liveboard - % 7/

Gag arpitrai +3

item type bags, dresses, headwear v region west v

sales (Select) v date (Select) v store (Select) v

Total sales, Total quantity purchased by city

oM

Total sales ~
o
=

0
Bags Dresses Headwear

item type ~

Total sales, Total quantity purchased by city

Total quantity

item type Total sales purchased

city

SKU 360016, 360023, 360029, ... v

Arcadia Headwear 485.46K 18.15K

Henderson Headwear 456:09K 17.36K

county ada county, alameda cou... v

Total sales, Total quantity purchased by city

oM
»
2
o
8 sm
=
o
0
Bags Dresses
item type ~
Total sales city

17.81M 7

Total sales, Total quantity purchased by city

3 Schedule h

city arcadia, berkeley, billings... v

Headwear




Parameters

Q. sales product_category Sales forecast

Sales by product category

Add descriptior

Case Customer Category issue

300K
Create parameter
Name and Description
Paramets my

Datatype
nteger  Double  Sting  Boolean  Date
Alowed velues
® Any List Range
Default value

aceholde

Date/Time

Time

10/0f
Weekly Date

Bales (ast) @ Sales(W

P

Case Jira Escalated true percentagevalueA 50

X

o | , h e 4 Saleswithavlo... v
percentagevalueA
Select a value
C 30 10
()
Value

30
Reset Cancel

Pin

Use cases

What-if analysis

Top N

Analyze data over different measures/attributes etc.



Brushing & linking

LIVEBOARDS S 10 \ITOR D Search data

Example Liveboard -~ % 7/ {3 Schedule )
°arpitrai

Y state california v

Total sales by state Explore Total sales by state, item type

state item type Total sales
California Shirts 2.3M
California Headwear 960.1K
California Jackets 5.92M
California Sweaters 1.03M
California Shorts 2.59M
California Vests 2.09M
California Underwear 730.39K
California Skirts 1.39M
California Sweatshirts 217M

state

GalliosE California Dresses 217M

Total sales

31.23Mm California Pants 4.51M

California Jeans 177M



Custom date picker

Select value for: Order date

(O Specific dates

(® Relative date range

Last 10 Day(s)

Last Year Last Quarter Last Month This Year This Quarter This Month

Selected date(s): 12/01/2020 to 12/10/2020

Reset to default Cancel Apply




Mandatory filters

LIVEBOARD

Test Liveboard * QA Aniekeizers7 ™ Subscribe Y

Try-hard twee YOLO bicycle rights heirloom synth keytar tote bag vice 8-bit. Whatever yr aesthetic fixie gluten-free
intelligentsia. Raw denim jean shorts kitsch typewriter man bun.

Airlines Star Alliance, Indigo.. +4 Product Economy *Country Select Date 2020/6/14 - 2020/6/20 Order Amount is in range [1, 40] *Price Select

= Select values for mandatory filters

Please select values for the Country & Price filters to see data
in this Liveboard




Geo-map enhancements

Use cases

Analyze data in custom regions

Analyze regional data of multiple countries at the same time
Visualize standard regions of many more countries

Detailed maps




Bring your own charts (BYOC)
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New chart types
Create your own chart types to visualize your data. Use
any charting library to create these charts

Community
Discover new charts created by the community and add
them to your instance

Rich interactivity
Use native ThoughtSpot functionality of rich interactivity
like drill, explore etc. on these charts



KPI charts

Sale Performance - % 7 » Follow & &

P

Total Sales Weekly

Total Sales by Product Type Total Sales by Monthly Date and Product Type KPI c h a rts re p I ace h ead I i n e

2 11M e metrics on Liveboards

Week of 9 Aug 2021
T 6.34% (2.05M) WowW

———————— B~ Easily visualize percentage

i AR g - e change and at-a-glance trends

= Total Sales by State

s1om
$0
& S & & & ¢ & ¢
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Turning Data to actionable
Insights



SpotlQ: Richer and more interactive KPI charts

CQ Booked Expansion - CQ Booked Expansion -

3.7M e

T 20% (3.1M) MoM
Add KPIs to your watchlist

° Cloud Clus

Weekly Sales

2 .1 1 M Anomaly detected 1

Week of 9 Aug 2022

Insights: Weekly Sales

T 6.34% (2.05M) WoW (Why?)

Total sales weekly is up by 6.34% in the week of 09 Aug as compared to the week of 02 Aug 22

Explainations by Change in Total Sales by Product Type D &

Product Type
Product

Region

6 of Product Type have the largest change out of 15 values. Accounts
for 70.22% of total increase.

X
Sales for the week of 9 Aug 2022 is r I = i i Bl

an anamoly as it is outside the
expected range of 2.0M to 2.1M.

Send KPIs to slack

Add KPIs to homepage
watchlist

Understand the “why” with
Explain Change integration

Be alerted to unexpected
changed with Al-driven
anomaly detection



SpotlQ: Accelerating data-driven culture with Monitor

P — Subscribe business users to
N notifications

IWeekIysalesupdates [ An|

O Customize notifications based on
S e W s schedule, threshold, or

e e automated

Notifications available via
Slack/teams, TS mobile app

Notify user when and why
a KPI moved

Integrates with SpotlQ Explain the
change




Summary



ThoughtSpot: Self-service analytics for every user

Data

fluency

Consumer- » f
grade Creation Discovery Consumption ufture o
curiosity

UX

Q sales producttype lastyear || = Alsouces v Q sales Total Sales Weekly
Sales of all clothing nes

Total sales weekly is up by
2.11M 6.34% in the week of 09
Week ot 9 A 202 Aug as compared to the
rasssmsnen | ool ol 02 Aug 21

\/\/\/w-w—

Search Search Liveboards &
Data Answers SpotlQ Monitor
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THANK YOU

HOW DID WE DO?

Click on this breakout session in the mobile app
and scroll down to the session survey.

BEYOND.2022



